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Background and Methodology

Latimer Appleby was commissioned by Canterbury Business Improvement District to conduct
research in the central area of Canterbury, in order to help better understand the behaviours of
current users of the city.

The research took the form of an on-street survey, using electronic data collection devices to
explore topics such as demographics, travel time and mode, visit motivation, dwell time, and
visit frequency, as well as quantifying shopping spends. The research also gave an opportunity
to assess the city centre on a series on more qualitative aspects using a series of ratings
questions. Five locations were selected for sampling: St Peter’s/High Street, St Margaret’s, St
Dunstan, King’s Mile, and Burgate, to allow for comparative analysis. One party in three was
approached as a form of random sampling, and no demographic quotas were used in the
interviewing process.

Where relevant, comparisons are made in the report to research that has been carried out
every two years, using the same methodology and approach.

Fieldwork took place between 20t and 25t July 2021, to achieve a total sample of 362
interviews across the five sampling point locations. Note that due to Covid-19 the fieldwork
dates are around one month later than previous surveys.
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Key Findings

1. Our 2021 sample once again shows a typical female skew (56%). We do know this is less
accentuated than we might expect from a typical ‘shopper’ survey, it is however quite
consistent with our previous surveys here at Canterbury.

2. In age terms, the latest profile again peaks at the “extremes”, with the ‘over 65s’ making up
27% and those aged ‘under 25" accounting for 20% of our respondents this time. However,
we have a higher proportion in the 25-34 years’ age group (19%) than previously, which may
reflect the timing of the fieldwork.

3. Social grade shows a large fall in the proportion of ABs (now just 21%) although ABC1s taken
together still account for around half of all respondents (49%). The big increase this time is in
the proportion of DEs (36%).

4. Party size (1.4) is slightly reduced once again, and may reflect new social distancing habits
leading to smaller groups.

5. Looking at the demographics across the five sampling points, we can see the gender profile
does again show some minor variances, with more males in St Dunstan’s (54%) than
elsewhere, but otherwise this looks stable across our localities.
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Key Findings

6. The age profiles once again also show variances between the different locations, with more
‘under 25s’ being interviewed in St Margaret’'s (28%) than elsewhere, and a higher proportion
of those aged ‘over 65’ in St Peter’s/High Street (35%) than elsewhere. However, as in
previous years, we have a good representation of different age cohorts across all locations.

7. In social-economic grade terms, St Margaret’s and St Dunstan’s have higher proportions of
ABC1s than our other areas, whilst St Peter’s/High Street has the highest number of DEs.
Otherwise once again we can see a good mix of social grades across all locations.

8. Across the total sample our 'locals' (72%) made up a much larger group than all our previous
surveys, and this was reflected across all sampling points. An even bigger proportion were
interviewed in St Peter’s/High Street. Interestingly, we had far fewer students than previously
— this may reflect the timing of the fieldwork (late July) but also we interviewed nobody who
was working in Canterbury. This may be more a reflection of changes in working habits due
to the pandemic.

9. In total 41% were 'employed full time', which is similar to our previous findings. Those who
were ‘retired’ made up our next biggest group (28%) and in fact the profile this year does not
look out of line with our past research. Across our sample points the more interesting
variances were the higher proportion of ‘full-time homemakers’ in St Margaret’s and a larger
number of full-time workers in King’s Mile, with fewer ‘retired’ in St Margaret’s or in Burgate.
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Key Findings

10. Those who were out 'alone' (61%) on the day of their interview were again our largest group,
but the result was well within the range we have seen previously. We met fewer ‘with
partners’ (14%) than before, and only a tiny minority were out ‘with partners and children’.

11. Those who were ‘alone’ were more prevalent in St Peter’s/High Street and St Dunstan’s (both
over 70%) than in other areas, with the lowest proportion of those ‘alone’ being found in
King’s Mile (49%).

12. Average travel time (34 minutes) was at the upper end of our range, but was actually not
significantly different from 2019’s result (35 mins).

13. In terms of travel mode, those ‘walking' once more made up our biggest group (48%), and
this was the largest proportion we have seen to date — and most likely reflects the proportion
of locals this year. ‘Car’ use (32%) appears more consistent with previous results, but ‘bus’
use (8%) was at the lowest level we have seen, again this may reflect hesitance to make use
of public transport at this time. ‘Park and ride’ use was negligible.

14. Travel mode profiles are again similar across our 5 sampling points, although ‘car’ use peaks
amongst those interviewed in King's Mile.
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Key Findings

15. Whilst we might have expected more shifts in behaviours as a result of the virus, the
proportion shopping in Canterbury on the day (89%) was actually at its highest level to date,
and this peak was seen across all 5 sampling points.

16. For those actually shopping on the day of their interview, the average length of time spent
shopping (141 minutes) was also an increase from 2019, and in fact was identical to the 2015
survey result. This again marks 2017 out as a bit of a ‘blip’ in our data series.

17. The proportion who said that they ever shop for non-foods in Canterbury increased up to
90% this year, after the big drop we saw in 2019. This bounce back is visible across most of
our interviewing locations, with the exception being Burgate, whilst King’s Mile again had the
lowest proportion. This is again likely to be a reflection of the higher proportion of locals in our
sample.

18. The number who say that they ever shop for groceries in Canterbury city centre (63%) also
increased this year, this comes after the fall we saw in 2019. The results by location show a
common trend, with the one exception of King’s Mile.

19. The story is actually consistent again for the numbers who say they ever visit Canterbury for
entertainment reasons. The figure was up to 90% this time, showing good growth vs 2019,
and at a similar level to both 2013 and 2017. This growth was apparent at all sampling points.
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Key Findings

20. Following the rise in those who ever shop for non-foods, the average visit frequency for those
that actually do shop (56 visits p.a.) increased to its highest level ever. This growth was
however not reflected in all sample points, with falls in Burgate and King’s Mile compared to
last time.

21. The average visit frequency for grocery shopping in the city (75 times p.a.) fell slightly vs. last
time, but is once again within the range of results we’ve seen. Results across the locations
do however show both rises and falls, the largest increase being in St Peter’s/High Street and
the largest fall being measured in Burgate.

22. The average visit frequency for entertainment in the city does show a decline, down to 30
trips per annum. This is the lowest we've seen, and with the one exception of St Peters/High
Street, this shift is apparent across all our sampling points. Does this again point to the
impact of Covid restrictions?

23. We again explored the main reason for visiting Canterbury on the day of the interview. As
before we have quite a range of responses. Our largest group were ‘just browsing’ (18%),
ahead of those doing general ‘non-food shopping’ (15%) and with 13% either ‘meeting
friends’, or ‘visiting a particular shop’. 12% were in the city centre ‘on holiday’. No other group
accounted for more than 10% of respondents. There were some differences across sampling
points, although this was less marked than last time.
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Key Findings

24. Exploring purchases by category, non-food conversion (51%) saw an increase after the fall
that we saw last time. There were also some quite large shifts at our different sample points,
with good growth at St Dunstan’s and St Margaret’s.

25. Grocery conversion (29%) also rose vs. 2019 but this is actually in line with our 2017 survey,
and the range of results is actually quite narrow. This goes from 25% in St Margaret’s up to
34% in St Dunstan’s.

26. Entertainment conversion however jumped sharply in this survey, up to 58% and the trend
was consistent across the board.

27. Non-food average party spend (£25.79) fell sharply this year, not helped by the smaller party
size and despite non-food conversion holding up well. By contrast, grocery spend (£15.70)
looks quite typical of previous years, and actually shows a good growth over 2019.
Entertainment spend (£18.33) has fallen slightly, but actually shows no significant movement
from 2019.

28. Once more we explored where shoppers would have made their purchases today if they had
not made them in Canterbury. 60% claim to only shop in Canterbury — and this is at the
higher end of our range, no doubt reflecting the higher proportion of locals in our sample this
time. 30% would have used their local town. As a result, all our other named destinations or
locations generated minimal percentages.
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Key Findings

29. As in previous research, we looked at ratings for the city centre across a number of criteria
and this year made some minor changes to some descriptors. Scores this year were
extremely positive across most measures, arguably some of the highest ratings we have ever
seen at Canterbury. Six generated very good/quite good % scores in the 90s, and another
three had scores into the 80s. Interestingly, the ‘choice of shops’ score appears very
consistent over the period of our research. Our weakest criteria this year were ‘mobile phone
connectivity’ and ‘public Wi-Fi network’.

30. We looked in more detail in this research at both Public Wi-Fi and Mobile phone connectivity.
For both, around 40% of respondents felt both of these factors had an impact on their visits to
Canterbury, the least influence was on where they chose to park.

31. As in previous waves we also looked at several ratings specifically at the five sample
points/areas.

'‘Choice of shops' scored 86% overall (very good/quite good) which was again well up
vs. last time. Our highest scoring areas this year were Burgate and King's Mile.

‘Safety/security’ (96%) also improved compared to last time and no areas scored below
90%.

'Cleanliness’ (91%) also showed good improvement, and the only locality of
comparative weakness was St Dunstan’s.
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Key Findings

'Service in the shops' (94%) also rose compared to 2019 and there was little variance
in ratings across our 5 locations.

‘Signposting' (89%) also showed good improvement vs our last survey. Our lowest
scoring area was once again St Dunstan’s, but this is again relative to some very
strong ratings this time.

32. As usual we also asked questions about the market. Yet again the higher scores were
achieved for 'friendly service' (88%) and ‘location’' (88%), but again scores were up across the
board compared to our 2019 survey.

33. Our overall satisfaction score hit 99% this time, improving further on some previously very
strong results. In fact, these figures were uniformly high across all 5 locations this year, with
no significant variances noted.

34. The desire for changes in the retail mix again shows little major shift across the surveys,
however the most popular demand this time is for ‘more ladieswear’ ahead of ‘more
homeware shops’. Demand for change in other named categories was lower than we had
seen in our previous research. However once again, amongst those who would like to see
changes the most common theme — within other changes (57%) — was again ‘more
independents’.
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Key Findings

35. Service-related changes showed a similar pattern to previous surveys. The strongest demand
was once again for '‘cheaper parking' (13%), although this was down from 2019. No other
factor featured for more than 10% of respondents. Otherwise, the biggest change was
perhaps in the numbers stating none of these (60%).
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6" Gender & Age profiles

(n = all respondents)

Spring 13 | Spring 15 | Spring 17 | Spring 19 | Spring 21 | GB popn.
Male 45% 44% 46% 45% 44% 48%
Female 55% 56% 54% 55% 56% 52%
18-24 years 18% 21% 19% 19% 20% 14%
25-34 years 13% 15% 11% 12% 19% 20%
35-44 years 9% 10% 9% 11% 9% 18%
45-54 years 15% 15% 17% 13% 11% 16%
55-64 years 19% 20% 21% 15% 14% 12%
65 years+ 26% 17% 24% 29% 27% 20%
Laﬁrr‘er
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6" Social Grade profile and Average Party Size

(n = all respondents)

Spring 13 | Spring 15 | Spring 17 | Spring 19 | Spring 21 | GB popn.
AB 36% 25% 44% 51% 21% 21%
C1 42% 53% 34% 15% 28% 28%
C2 10% 14% 11% 11% 15% 22%
DE 12% 8% 11% 23% 36% 29%
Party size 1.6 1.6 1.5 1.5 1.4 -
Laﬁrr‘er
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Gender profile (Spring 21)
Respondents by gender
(n = all respondents)

All

St Dunstan's
King's Mile

St Margaret's

Burgate

St Peter's/High St

0% 20% 40% 60% 80% 100%
m Male W Female
L‘gﬁn‘erb
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Gender profile (Spring 19)
Respondents by gender
(n = all respondents)

All

St Dunstan's
King's Mile

St Margaret's

Burgate

St Peter's/High St

0% 20% 40% 60% 80% 100%
m Male W Female
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Gender profile (Spring 17)
Respondents by gender
(n = all respondents)

All

St Dunstan's
King's Mile

St Margaret's

Burgate

St Peter's/High St

0% 20% 40% 60% 80% 100%
m Male W Female
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Gender profile (Spring 15)
Respondents by gender
(n = all respondents)

All

St Dunstan's
King's Mile

St Margaret's

Burgate

St Peter's/High St

0% 20% 40% 60% 80% 100%
m Male W Female
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Gender profile (Spring 13)
Respondents by gender
(n = all respondents)

All

St Dunstan's
King's Mile

St Margaret's

Burgate

St Peter's/High St

0% 20% 40% 60% 80% 100%
m Male W Female
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Age profile (Spring 21)
Please tell me your age?
(n = all respondents)

StDunstan's [N 17000 9 13 NN S0
King's Mile  [2ENIINNT024 00 00 9 10 NENESENNTT 24

St Margaret's [N28INNN 230 7 e G2
Burgate [NN2ANNNENTT1500 o [ 15 ENESENNT220E

St Peter's/High St [INESIINT 1500 13 [ 8 NN ss T

0% 20% 40% 60% 80% 100%
W 18-24 W 25-34 35-44 1 45-54 M 55-64 M 65+
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Age profile (Spring 19)
Please tell me your age?
(n = all respondents)

St Dunstan's [NSTNNNNN 112 1 8 | 8 MMM 2T
King's Mile [E2ENTT14°0 12 [ 8 NENDPNNNNN eI

St Margaret's [N2000N 14 11 16 S 27
Burgate AN 4 o9 14 s 24
St Peter's/High St [OMI"7" 16 17 e 34
0% 20% 40% 60% 80% 100%
W 18-24 W 25-34 35-44 45-54 M 55-64 M 65+
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Age profile (Spring 17)
Please tell me your age?
(n = all respondents)

StDunstan's 25NN 7 6 @ 14
King's Mile [N25NNNN 9 14 17 [N 20
St Margaret's [ZAEN 11 7 14 e 24
Burgate [N 12 10 25 2. 18
St Peter's/High St 2B 15 9 15 S 29
0% 20% 40% 60% 80% 100%
W 18-24 W 25-34 35-44 45-54 W 55-64 W 65+
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Age profile (Spring 15)
Please tell me your age?
(n = all respondents)

A R 15 100 15 O 17

StDunstan's [INIANENTT1400 11 1 S 21

King's Mile  [RIN28NN 14
St Margaret's [N2ANNNNNT19 0 6 1 15 NNEOEEN i
Burgate |[INNZINNNNTI8T T 7 1 NS 20
St Peter's/High St [NIN2ENNNT 110" 8 19 NP 19

0% 20% 40% 60% 80% 100%
W 18-24 W 25-34 35-44 45-54 M 55-64 W 65+
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Age profile (Spring 13)

Please tell me your age?

(n = all respondents)

|
R S — L ———
St Dunstan's | SEENTINN 4 (17 I
Gng's Mile IEAEINEN 18 15 IS
St Margarets NN 7 10 w20 S G
S —
St Peter's/High st | NEESEEENINTSN 7 |0is0 R S
0% 20% 40% 60% 80% 100%
M 18-24 m 25-34 35-44 45-54 W 55-64 M 65+
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Social grade (Spring 21)
Respondents by SEG profile
(n = all respondents)

Al H 15 e

St Dunstan's

14

2 27
King's Mile [RENIN081 . 21
B 2 3

St Margaret's

Burgate [N20MINN 23000 1S
s 25

St Peter's/High St

0% 20% 40% 60% 80% 100%
m AB wC1 C2 ~ DE
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Social grade (Spring 19)
Respondents by SEG profile
(n = all respondents)

Al S SIS IS 11 23

StDunstan's NS s 12 21
King's Mile [ININNASIN240 16 12
StMargaret's NS o9 0 28
Burgate NSO 0 7 0 27

St Peter's/High St [N s 1 0 29

0% 20% 40% 60% 80% 100%

W AB T C1 C2 ~ DE L
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Appleby

MktR sultants

© Latimer Appleby 2021 25>



Social grade (Spring 17)
Respondents by SEG profile
(n = all respondents)

Al S G s 1

St Dunstan's A3 11 e
King's Mile  [NSZIN e i 10 014

St Margaret's  [INNNSSIN s 13 19
Burgate [IIINEONNE ss 12 10

St Peter's/High St IOz 10 015

0% 20% 40% 60% 80% 100%

W AB T C1 C2 ~ DE L
afi
Appleby
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Social grade (Spring 15)
Respondents by SEG profile
(n = all respondents)

Al ISR S e 14 8

St Dunstan's ORI s7 . 13 1100
King's Mile 22NN s e 11 L9

St Margaret's  [EE2ANNNNN s7 D . 12 e
Burgate [NSONNNN T e T 15 (e

St Peter's/High St IEISONNN 0 as 18 17

0% 20% 40% 60% 80% 100%

W AB T C1 C2 ~ DE L
ati
Appleby
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Social grade (Spring 13)
Respondents by SEG profile
(n = all respondents)

Al S A S 10 12

. T =&
ing's Mile SIS S 13 (7
S ™ ™™
urgate  ISSI A S 11 8

St Peter's/High st ISZEM DA S 10 i

0% 20% 40% 60% 80% 100%
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Respondent Description (Spring 21)

Which of these best describes you?
(n = all respondents)

Al R S T 11 1

St Dunstan's 70— ie o 131
King's Mile [ 72 s 10

St Margaret's [N e 7 4
Burgate NNNNeeI——e T 15 1

St Peter's/High St IE7e——_—— s 7

0% 20% 40% 60% 80% 100%
M Local m Day tripper/visitor  Tourist/holidaymaker = Student M Work here
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Respondent Description (Spring 19)

Which of these best describes you?
(n = all respondents)

Al I SEE T 20 15 (7

St Dunstan's [N 17 9 11 B
King's Mile NS 20 16 46H
St Margaret's [NeeN 10 17 7

Burgate [NNZeN 30 10 [ 10 B

St Peter's/High st S22 22 i
0% 20% 40% 60% 80% 100%

M Local m Day tripper/visitor  Tourist/holidaymaker Student M Work here
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Respondent Description (Spring 17)

Which of these best describes you?
(n = all respondents)

Al I A S 7 (7

St Dunstan's 7o 7 07 .

King's Mile NG . 13 e

St Margaret's | NG 24 e 4 4

Burgate NNSeI.T 2 15 3@

St Peter's/High St NeA e 10 7 B

0% 20% 40% 60% 80% 100%
M Local m Day tripper/visitor  Tourist/holidaymaker Student M Work here
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Respondent Description (Spring 15)

Which of these best describes you?
(n = all respondents)

Al I I s 10 4]

St Dunstan's 76— e 9 1

King's Mile  NesI e 9 s 1

St Margaret's  [IIINS2N T s 8 e

Burgate NS 2 16 31

St Peter's/High St NS 2g ) 7 3h

0% 20% 40% 60% 80% 100%
M Local m Day tripper/visitor  Tourist/holidaymaker = Student M Work here
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Respondent Description (Spring 13)

Which of these best describes you?
(n = all respondents)

Al I e 15 B

St Dunstan's  Neo——2 - 10 7 1

King's Mile NNNNGI sy 200 4
St Margaret's NGO 2 8 1
Burgate [ INS2N e 23

St Peter's/High st NSO 23] 13 (50

0% 20% 40% 60% 80% 100%
M Local m Day tripper/visitor  Tourist/holidaymaker = Student M Work here
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Personal Description (Spring 21)

Which of these best describes you?
(n = all respondents)

Al [T s 12 13 e

St Dunstan's [ A4 T 34 7 9 B3
5 25 13 2

King's Mile
StMargaret's |36 23| 16
. 38 2

Burgate

St Peter's/High St * 7
/Hig l_I

0% 20% 40% 60% 80% 100%
w Employed full time ™ Retired
Full time student  Employed part time
® Full time housewife/homemaker ® Unemployed I_qh
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Personal Description (Spring 19)

Which of these best describes you?
(n = all respondents)

Al a7 se s 17 | 10 S
T VR 7 msu
_ s 24

St Dunstan's

King's Mile g3 33 10

StMargaret's [0 41 24 17 10 @4y
Burgate [ 4 25 16 | 13 @
St Peter's/High St * 13 |_
0% 20% 40% 60% 80% 100%
w Employed full time ™ Retired
Full time student  Employed part time
M Full time housewife/homemaker = Unemployed I_qhn‘
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Personal Description (Spring 17)

Which of these best describes you?
(n = all respondents)

All O s e 14 |12 NSeE
_ 6 8

St Dunstan's AT 9 1

King's Mile |38 20 10 34
St Margaret's [39 25 10 0 16 Al
Burgate |47 24 7 013

St Peter's/High St * 9

0% 20% 40% 60% 80% 100%
w Employed full time ™ Retired
Full time student  Employed part time
® Full time housewife/homemaker ® Unemployed I_qh
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Personal Description (Spring 15)

Which of these best describes you?
(n = all respondents)

e EEr

StDunstan's [ 49 21 10
King's Mile |39 11 22 20 [55

StMargaret's [ 4411 21
Burgate | 51 27 13

St Peter's/High St Pl 13 _

1

0% 20% 40% 60% 80% 100%
w Employed full time ™ Retired
Full time student  Employed part time
® Full time housewife/homemaker ® Unemployed I_qh
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Personal Description (Spring 13)

Which of these best describes you?
(n = all respondents)

|
Al ESI S 14
e T

St Dunstan's
King'sMile [~ 47 .3

St Margaret's

3% 3
Burgate |39 27 16
St Peter's/High St *

0% 20% 40% 60% 80% 100%
w Employed full time ™ Retired
Full time student  Employed part time
® Full time housewife/homemaker ® Unemployed I_qh
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All

St Dunstan's
King's Mile

St Margaret's
Burgate

St Peter's/High St

m Alone

© Latimer Appleby 2021

0%
m With partner

Party Description (Spring 21)
Who are you with today?
(n = all respondents)

e w2

e e
T T
PSS o 15 3
S 30 s
s e

20% 40%
With friend(s)

60%
With children

80% 100%
B With partner & children
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All

St Dunstan's
King's Mile

St Margaret's
Burgate

St Peter's/High St

m Alone
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0%
m With partner

Party Description (Spring 19)
Who are you with today?
(n = all respondents)

20% 40% 60%
With friend(s) = With children

80% 100%
B With partner & children
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All

St Dunstan's
King's Mile

St Margaret's
Burgate

St Peter's/High St

m Alone
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m With partner

Party Description (Spring 17)
Who are you with today?
(n = all respondents)

S s 7 3

L 12 43

o ee 7 e 9 B

o 10 s
e e 22 10 3

e 20 43

20% 40% 60%
With friend(s) = With children

80% 100%
B With partner & children
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All

St Dunstan's

Party Description (Spring 15)
Who are you with today?
(n = all respondents)

S 6 18 (68

s 14 6 614

King's Mile NS 12 25 6
St Margaret's __ 25 c 5N
Burgate __ 24 7
St Peter's/High St __ 11 (4l
0% 20% 40% 60% 80% 100%
m Alone = With partner With friend(s) With children B With partner & children
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All

St Dunstan's
King's Mile

St Margaret's
Burgate

St Peter's/High St

m Alone
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0%
m With partner

Party Description (Spring 13)
Who are you with today?
(n = all respondents)

14

s a

16

10 10 B
o 7 N

17

20% 40% 60%
With friend(s) = With children

80% 100%
B With partner & chlldren
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Travel Time

How long did it take you to travel here today?
(n = all respondents)

40 -
30 - 27
e
= 20 -
10 -
O | | | | |
Spring 13 Spring 15 Spring 17 Spring 19 Spring 21
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Travel Mode (Spring 21)

How did you travel here today?
(n = all respondents)

s 4 s 100

St Dunstan's __ 9 17 31
King's Mile [N e 33

St Margaret's  [INSERN a2 9 17 e
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Travel Mode (Spring 19)

How did you travel here today?
(n = all respondents)

pmemm w0 0 10 @2
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Travel Mode (Spring 17)

How did you travel here today?
(n = all respondents)

Al ST e e 14 (6 E
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Travel Mode (Spring 15)

How did you travel here today?
(n = all respondents)
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Travel Mode (Spring 13)

How did you travel here today?
(n = all respondents)
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Shopping Today

Proportion shopping in Canterbury city centre today
(n = all respondents)
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Dwell Time

long will you stay in total shopping in Canterbury city centre today?
(n =those shopping in Canterbury today)
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Canterbury Non-food Shoppers

Proportion who ever shop in Canterbury city centre for non-foods
(n = all respondents)
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Canterbury Grocery Shoppers

Proportion who ever shop in Canterbury city centre for groceries
(n = all respondents)
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Canterbury Entertainment Visitors

Proportion who ever visit Canterbury city centre for entertainment
(n = all respondents)
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Visit Frequency: Non-foods

How often do you visit Canterbury for non-food shopping?
(n =those who ever shop in Canterbury for non-foods)
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Visit Frequency: Grocery

How often do you visit Canterbury for grocery shopping ?
(n =those who ever shop in Canterbury for groceries)
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Visit Frequency: Entertainment

How often do you visit Canterbury for entertainment?
(n =those who ever visit Canterbury for entertainment purposes)
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Main Reason for Visit (Spring 21)

What was your main reason for being here today?
(n = all respondents)

Al memgsess 18 1 13 BEI3Tw 9 ESE 12 EGE5

St Dunstan's NI4T 300
King's Mile SIS 202 18 2 15 9 13 10 "er22
St Margaret's IENIGENN " 22000000 12 SN 6 EEem 9 a7
Burgate 4N 201 ]|(1

13
St Peter's/High St F 11 — 14 —]

0% 20% 40% 60% 80% 100%
® Non-food shopping w Just browsing Visit the Cathedral
Meeting friends M To use a service W Visit a particular shop
Grocery shopping M Look for particular item ™ On holiday
M Passing through M To eat/ drink = Specific event/proan i_
It's convenient a In‘
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Main Reason for Visit (Spring 19)

What was your main reason for being here today?
(n = all respondents)
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Main Reason for Visit (Spring 17)

What was your main reason for being here today?
(n = all respondents)
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Main Reason for Visit (Spring 15)

What was your main reason for being here today?
(n = all respondents)

11 EEEI0™ 3 @ 6 ESE3 5

Al e 4

St Dunstan's IS 200000
King's Mile @mam2200 8

14

11

St Margaret's NGNS 270 e 3

Burgate EI2EENTI2200000 7

9

s 6 6 'e! 8 5723
s 11 10 320572 5

14
a7

g 6 3 6 "632
10 10

St Peter's/High St |—._3l 7 —I 12 l—|

0% 20% 40% 60%
® Non-food shopping w Just browsing
Meeting friends M To use a service
Grocery shopping M Look for particular item
M Passing through ™ To eat/ drink

It's convenient

© Latimer Appleby 2021 61>

80% 100%

Visit the Cathedral
W Visit a particular shop
™ On holiday

m Specific event/promnl-(:“_I
Appleby

Market Research Consultants



Main Reason for Visit (Spring 13)

What was your main reason for being here today?
(n = all respondents)
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Non-food Conversion

roportion making non-food purchases in Canterbury city centre today?
(n = all respondents)
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Grocery Conversion

roportion making grocery purchases in Canterbury city centre today?
(n = all respondents)
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Entertainment Conversion

Proportion making entertainment purchases in Canterbury city centre today?
(n = all respondents)
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Average Party Spend

How much to the nearest £ have you spent as a party today?
(n =those who have spent on each category)
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Alternative Purchase Location

Where would you have made your purchase if you hadn’t come here?

(n =those who made a non-food or grocery purchase today)

| only shop in Canterbury

My local town

Note:
Question
allowed for
multi-
response

Ashford
Maidstone
Online

Bluewater

London/West End

Westwood Cross

Somewhere else
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City centre Ratings (Spring 21)

How would you rate Canterbury city centre for each of the following?
Very/quite
good scores

(n = all respondents)

Pleasant atmosphere // - 98
Parks and gardens . ’ 21 98
Service in the shops . 7 2 98
Ease of access O - 7 n 98
Choice of restaurants & cafés OC " 3 97
Safe/secure environment ¥ 8 7 4 96
Signposting to local attractions 4 - 7 12 1 86
Cleanliness S (] 3 - 12 3 84
Choice of shops A7) 3¢ 14 4 81
Mobile phone connectivity [/ 16 | 31 | 44
Public Wi-Fi network 6 : 14 - 33 | 36

0% 20% 40% 60% 80% 100%

m Very good ™ Quite good Neutral Quite poor M Very poor
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Pleasant atmosphere

Choice of restaurants & cafés
Parks and gardens

Service in the shops

Ease of access

Safe/secure environment
Choice of shops

Signposting to local attractions
Cleanliness

Mobile phone coverage

Wi-Fi /Internet connectivity

City centre Ratings (Spring 19)

How would you rate Canterbury city centre for each of the following?

m Very good ™ Quite good

© Latimer Appleby 2021
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City centre Ratings (Spring 17)

How would you rate Canterbury city centre for each of the following?

Very/quite

(n = all respondents) 200d scores

Pleasant atmosphere  IEEGEGEG—G—G—_EEEE EET I 6 94
Choice of restaurants & cafés _ 62 92
Safe/secure environment _ 63 91
Service in the shops  EGEG—_—GGCY IS S8 10 1 90
Ease of access _ 7 41 88
Choice of shops | 47 15 41 80
Signposting to local attractions | 40 15 70 77
Cleanliness | 40 | 17 5‘ 76

0% 20% 40% 60% 80% 100%

m Very good ™ Quite good Neutral Quite poor M Very poor
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City centre Ratings (Spring 15)
How would you rate Canterbury city centre for each of the following?

Very/quite
(n = all respondents) goog/s(lores

Choice of restaurants & cafés GG T I 96

Pleasant atmosphere ___ 5 95
Service in the shops _ 8 91
Safe/secure environment NN I SN2 W 9 1 90
Ease of access __i_ 7 41 88
Choice of shops G AN 20N 11 3 86
Cleanliness EEGEGEGEG—G—_GCEEGEE T 3T 11 4] 84
Signposting to local attractions ___ | 18 4‘ 77

0% 20% 40% 60% 80% 100%

m Very good ™ Quite good Neutral Quite poor M Very poor
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City centre Ratings (Spring 13)

How would you rate Canterbury city centre for each of the following?
Very/quite

(n = all respondents) 200d scores

Safe/secure environment 4 96
Pleasant atmosphere | 6 94
Choice of restaurants & cafés | 71 92
Ease of access | 721 90
Service in the shops _ 13 1 86
Cleanliness _ 10 41 86
Choice of shops _ 15 4 81
Signposting to local attractions _M_ |31 2 67

0% 20% 40% 60% 80% 100%

m Very good ® Quite good Neutral Quite poor M Very poor
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o0 what extent does the Public Wi-
when you visit Canterbury?
(n = all respondents)

Public Wi-Fi g pring 21)

| Impact on any of the following

How frequently you visit b | |52 12
How long you stay _ 50 11
What you spend money on _ 49 11
How much you explore the city _ 50 12
Where you park _ 49 20
0% 20% 40% 60% 80% 100%
® Very much = Somewhat Not at all D/k
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How frequently you visit

How long you stay

What you spend money on

How much you explore the city

Where you park

(n = all respondents)

Mobile phone (Spring 21)
0 what extent does the Mobile phone connectivity impact on any of
the following when you visit Canterbury?

| |
. 5 m
46 10
47 10
49 10
46 19
0% 20% 40% 60% 80% 100%
® Very much = Somewhat Not at all D/k
Laﬁn‘er
Appleby
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(n = all respondents)

Wi-Fi / Phone connectivity (Spring 19)

0 what extent does the Wi-Fi/ phone connectivity impact on any of
the following when you visit Canterbury?

| | | |
How frequently you visit b_ 76 10
How long you stay - 75 9
What you spend moneyon [} 9 78 10
How much you explore the city [ 10 76 10
Where you park 81 13
0% 20% 40% 60% 80% 100%
® Very much = Somewhat Not at all D/k
Laﬁn‘er
IS App eby
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Area ratings: Choice of shops (Spring 21)

How would you rate this specific area for its Choice of shops?
(n = all respondents)

Very/quite
good scores

Al TR A 12 B ss

St Dunstan's EEEENEGET A e 19 B 77
(ing's Mile - AN A e 9 2 90

St Margarets NEGI A T 13 1 8
Burgate T I A S 4 9

St Peter's/High st ENENNN sS4 07 78
0% 20% 40% 60% 80% 100%

m Very good = Quite good Neutral ™ Quite poor M Very poor
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Area ratings: Choice of shops (Spring 19)

How would you rate this specific area for its Choice of shops?
(n = all respondents)

Very/quite
good scores

Al ST S s 20 o] 70

Stounstan's SN eI 27 07 6
(ngsMie EEFEN NSNS 30 200 50

St Margarets IEENECIIN T SISS . 13 (6 80
Burgate NI I e . 19 5 77

St Peter's/High st IEEI W IS I 14 ] 72
0% 20% 40% 60% 80% 100%

m Very good = Quite good Neutral © Quite poor M Very poor
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Area ratings: Choice of shops (Spring 17)

How would you rate this specific area for its Choice of shops?
(n = all respondents)

Very/quite
good scores

7 L TR

St Dunstan's  [EEERIN 6 T 3 Cae U 4
R T T

St Margaret's _ 50 7 43
surgate IENETEEEISEIE 29 iz se

St Peter's/High St _ 34 10 @ 54
0% 20% 40% 60% 80% 100%
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Area ratings:. Choice of shops (Spring 15)

How would you rate this specific area for its Choice of shops?
(n = all respondents)

Very/quite
good scores

Al EEECEEE s o e ss

St Dunstan's _ 33 24 43
. T T

St Margaret's RN SAS I S 2 5 53
., & 2 2 s
Stpeters/Highst IMEENEEEIINsEIII 28 fdodd e
0% 20% 40% 60% 80% 100%

m Very good = Quite good Neutral © Quite poor M Very poor
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Area ratings:. Choice of shops (Spring 13)

How would you rate this specific area for its Choice of shops?

(n = all respondents)

Very/quite
good scores

A TSI 28 51 63
St Dunstan's 32 21 B 44
King's Mile 17 5B 76
St Margaret's 23 7. 71
Burgate 39 8 53
St Peter's/High St 27 4 70
0% 20% 40% 60% 80% 100%
m Very good = Quite good Neutral Quite poor M Very poor
Lahn‘
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Area ratings: Safety/security (Spring 21)

ow would you rate this specific area for its Safe/secure environment?

V it
(n = all respondents) goeorg/s e

All 4 96

St Dunstan's _ 10 90

cing's Mile A S S 4 o6

St Margaret's _ 4 95

Burgate _ 3 97

St Peter's/High St _ 100
0% 20|% 40% 60% 80% 100%

m Very good = Quite good Neutral © Quite poor M Very poor

Lahra )'
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Area ratings: Safety/security (Spring 19)

ow would you rate this specific area for its Safe/secure environment?

V it
(n = all respondents) goegg/s e

Al T s e 12 3] e

St Dunstan's EEETMNE T SO I 15 B s
ing's Mile  EENETIIT s . 19 (6@ 72

St Margaret's  IEEE 0 S 67 S 41 o
Burgate G I S Y 9 3 s

St Peter's/High st IECHI0 S I 14 4 82
0% 20% 40% 60% 80% 100%
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Area ratings: Safety/security (Spring 17)

ow would you rate this specific area for its Safe/secure environment?

V it
(n = all respondents) gof)rgé o

Al TS 0 10 4 s

St Dunstan's 15 11 B 71
King's Mile 10 90

St Margaret's 6 @ 92
Burgate 8 51 86

St Peter's/High St _ 11 (51 83

0% 20% 40% 60% 80% 100%
m Very good = Quite good Neutral ™ Quite poor M Very poor
Lahn‘

MktR sultants

© Latimer Appleby 2021 83>



Area ratings: Safety/security (Spring 15)

ow would you rate this specific area for its Safe/secure environment?

V it
(n = all respondents) goe()?tll/s e

Al SIS 15 1 83

R, . | T
(ing's Mile  IEEENEFREN S I 14 2 s

St Margarets IEET A 16 s
urgate TN S 8 o3

St Peter's/High __ 4 185
0% ZOI% 40% 60% 80% 100%

m Very good = Quite good Neutral © Quite poor M Very poor
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Area ratings: Safety/security (Spring 13)

ow would you rate this specific area for its Safe/secure environment?

V it
(n = all respondents) gof)rgé o

Al N S 7 1 o1

St Dunstan's 19 4 97
King's Mile T . 154 %6

St Margaret's [T N 32031 %6
Burgate NN 29 5 95

St Peter's/High st NN 28 7 94

0% 20% 40% 60% 80% 100%
m Very good = Quite good Neutral Quite poor M Very poor
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Area ratings: Cleanliness (Spring 21)

How would you rate this specific area for its Cleanliness?
(n = all respondents)

Very/quite
good scores

Al R e e s 1 o1

N T '
(ing's Mile I ER T SO e 7 63

St Margaret's G 0 S I 6 o
Burgate S I A S 6 03

St Peter's/High st NN Ao S 6 1 93
0% 20% 40% 60% 80% 100%

m Very good = Quite good Neutral © Quite poor M Very poor
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Area ratings: Cleanliness (Spring 19)

How would you rate this specific area for its Cleanliness?
(n = all respondents)

Very/quite
good scores

Al R A e 15 s 79
. T TR
ing's Mile  IEEECEREN ST 17 D90 73
St Margarets IEETANN SET I 13 (6 s

Burgate N G 11 30 85
St Peter's/High st INETIN 0 SN I 18 3 80
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Area ratings: Cleanliness (Spring 17)

How would you rate this specific area for its Cleanliness?
(n = all respondents)

Very/quite
good scores

i T S 1 el s

St Dunstan's 21 12 Bl 59
King's Mile 13 19 78

St Margaret's
Burgate 8 51 86
St Peter's/High St 13 10 77

0% 20% 40% 60% 80% 100%
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Area ratings: Cleanliness (Spring 15)

How would you rate this specific area for its Cleanliness?
(n = all respondents)

Very/quite
good scores

Al TR A ey 16 (s 78

Stounstan's EEENEND AT 21 i e
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Area ratings: Cleanliness (Spring 13)

How would you rate this specific area for its Cleanliness?
(n = all respondents)

Very/quite
good scores

A T 12 3 o

Stounstan's EEEEEGEEEEENT SIS TE 27 (5 67
(ing's Mile |/ S 25T 31 96
St Margarets NS s 14 1 s
P rrrer
St Peter's/High st I S 11 38 s
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Area ratings: Service in the shops (Spring 21)

ow would you rate this specific area for Friendly Service in the shops?

V it
(n = all respondents) goeorg/s e
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0% 20% 40% 60% 80% 100%
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Area ratings: Service in the shops (Spring 19)

ow would you rate this specific area for Friendly Service in the shops?

V it
(n = all respondents) goe()?tll/s e
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0% 20% 40% 60% 80% 100%
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Area ratings: Service in the shops (Spring 17)

ow would you rate this specific area for Friendly Service in the shops?

V it
(n = all respondents) gof)rgé o

Al Y T 14 s
StDunstan's EEEEEECEEEENE T SSY 17 83
(ing's Mile I I e o o
StMargarets IECEEEN S I Y 17 3

Burgate e 12 s
St Peter's/High st NN A 14 s
0% 20% 40% 60% 80% 100%

m Very good = Quite good Neutral ™ Quite poor M Very poor
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Area ratings: Service in the shops (Spring 15)

ow would you rate this specific area for Friendly Service in the shops?

(n = all respondents) g\fgg/s ‘1‘;’::5
All 11 i 87
St Dunstan's _ 12 3 85
(ing's Mile - I SO T 4 g6
St Margarets I AT 16 s
Burgate N AN A Y 13 g7
St Peter's/High _-z_ o B ss
0% ZOI% 40% 60% 80% 100%

m Very good = Quite good Neutral © Quite poor M Very poor
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(n = all respondents)

JArea ratings: Service in the shops (Spring 13)

ow would you rate this specific area for Friendly Service in the shops?

Very/quite
good scores

S e T

St Dunstan's 37 1 62

King's Mile T 12 17 83

St Margaret's 10 90

Burgate 15 1 84

St Peter's/High St 18 82
0% 20% 40% 60% 80% 100%

m Very good = Quite good Neutral Quite poor M Very poor
Lahn‘
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Area ratings: Signposting (Spring 21)

How would you rate this specific area for its Signposting?
(n = all respondents)

Very/quite
good scores

Al T S e 10 1 89

StDunstan's ENSEHNN O eI . 2 79
(ing's Mile  EEEE T S e 7 o4

St Margarets IEECNI " SO e 7 3 9o
urgate EZSII " O SS  10 1 69

St Peter's/High st IEZ S 1 0 S 5 2 o4
0% 20% 40% 60% 80% 100%

m Very good = Quite good Neutral © Quite poor M Very poor
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All

St Dunstan's
King's Mile

St Margaret's
Burgate

St Peter's/High St

(n = all respondents)

30
33
22

15

3

Area ratings: Signposting (Spring 19)

How would you rate this specific area for its Signposting?

20

21

21

23

Very/quite
good scores

i 76
69
74

74

73

13 87

0% 20% 40% 60%

80%

m Very good = Quite good Neutral © Quite poor M Very poor
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Area ratings: Signposting (Spring 17)

How would you rate this specific area for its Signposting?
(n = all respondents)

Very/quite
good scores

Al s 17 10 7

St Dunstan's ST 24 31 7 52
ing's Mile - I ER I A 5 9 g3

St Margaret's  IEECIN S T 9 D9 8
surgate TN 17 a3 70

St Peter's/High st INEZSI DS T 19 00460 65
0% 20% 40% 60% 80% 100%
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All

St Dunstan's
King's Mile

St Margaret's
Burgate

St Peter's/High St

(n = all respondents)

Area ratings: Sighposting (Spring 15)

How would you rate this specific area for its Signposting?

Very/quite
good scores

|
e I TS
23 7 70
32 6 B 60
40 5 55
26 7 67
26 4 71
0% 20% 40% 60% 80% 100%
m Very good = Quite good Neutral © Quite poor M Very poor
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Area ratings: Signhposting (Spring 13)

How would you rate this specific area for its Signposting?

— Very/quite
(n = all respondents) 200d scores
P e '
All 34 4 62
St Dunstan's 44 7 1 48
King's Mile 33 1 66
St Margaret's 29 1 71
Burgate 29 7 64
St Peter's/High St 36 21 61
0% 20% 40% 60% 80% 100%
m Very good = Quite good Neutral Quite poor M Very poor
Lahn‘
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Market Ratings (Spring 21)

How would you rate Canterbury’s retail market on the following?
Very/quite
(n =those aware of the market) good scores

0% 20% 40% 60% 80% 100%

® Very good ™ Quite good Neutral = Quite poor M Very poor
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Market Ratings (Spring 19)

How would you rate Canterbury’s retail market on the following?
Very/quite
(n =those aware of the market) good scores

22 3f s

Friendly service

Location

Range of products

33 6] e

29 65
|

0% 20% 40% 60% 80% 100%

Lahg‘
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Choice of stalls

® Very good ™ Quite good Neutral © Quite poor M Very poor
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Market Ratings (Spring 17)

How would you rate Canterbury’s retail market on the following?
Very/quite

(n =those aware of the market) good scores

12 . 83
o el ©

0% 20% 40% 60% 80% 100%

Lahg‘ )'
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Friendly service

Location

® Very good ™ Quite good Neutral © Quite poor M Very poor
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Market Ratings (Spring 15)

How would you rate Canterbury’s retail market on the following?

Very/quite
(n =those aware of the market) good scores

Location

Friendly service

Range of products

0% 20% 40% 60% 80% 100%

m Very good ™ Quite good Neutral = Quite poor M Very poor
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Market Ratings (Spring 13)

How would you rate Canterbury’s retail market on the following?
Very/quite

(n =those aware of the market) good scores

0% 20% 40% 60% 80% 100%

m Very good ™ Quite good Neutral Quite poor M Very poor
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Overall satisfaction (Spring 21)

Taking everything into account, how satisfied are you with your experience
here at Canterbury city centre today? very/quite

satisfied
(n = all respondents) scores

Ry A==~

St Dunstan's T —— 133 97
King's Mile " 132 98

St Margaret's T 14 100
Burgate 100

St Peter's/High St —_ﬂ 97

0% 20% 40% 60% 80% 100%
M Very satisfied = Quite satisfied Neutral Quite unsatisfied ™ Not at all satlsfled
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Overall satisfaction (Spring 19)

Taking everything into account, how satisfied are you with your experience

here at Canterbury city centre today? verv/auite
(n = all respondents) scores
Al I S a7 s 5 o1
St Dunstan's _ 53 | 96
cing's Wile - A S 10 90
St Margaret's _ 71 91
surgate I S o & &7
St peter's/High st I S s 93
0% 20% 40% 60% 80% 100%
M Very satisfied = Quite satisfied Neutral Quite unsatisfied ™ Not at allsatlSﬂ:;h
Appieby
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Overall satisfaction (Spring 17)

Taking everything into account, how satisfied are you with your experience
here at Canterbury city centre today? Very/quite

satisfied
(n = all respondents) scores

Al T S ORI 5 3 o3

StDunstan's [NMMNRRES 36 44 92
King'sMile INNNNNNNNNNE a3 97

St Margaret's 52 11 98
Burgate 7 93

St Peter's/High St [N a2 9 2 89

0% 20% 40% 60% 80% 100%
M Very satisfied = Quite satisfied Neutral Quite unsatisfied ™ Not at all satlsfled
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Overall satisfaction (Spring 15)

Taking everything into account, how satisfied are you with your experience
here at Canterbury city centre today? Very/quite

satisfied
(n = all respondents) scores

All 51 94

St Dunstan's 16 1 83
King's Mile 2 98
St Margaret's [T 280 6 94
Burgate NN 313 97

St Peter's/High St 71 1 99
0% 20% 40% 60% 80% 100%
M Very satisfied = Quite satisfied Neutral Quite unsatisfied ™ Not at all satlsfled
ahn‘
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Overall satisfaction (Spring 13)

Taking everything into account, how satisfied are you with your experience
here at Canterbury city centre today? Very/quite

satisfied
(n = all respondents) scores

Al T A S 41 o

StDunstan's NNNNNINNNNETINNES 400 41 %5

King's Mile 79 22 96

St Margaret's 68 6 94

Burgate NN 314 %6
St Peter's/High st NN 2723 %6

0% 20% 40% 60% 80% 100%
M Very satisfied = Quite satisfied Neutral Quite unsatisfied ™ Not at all satlsfled
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Retail Mix Changes

Which of these changes would make you visit Canterbury city centre more often?
(n =those who would like to see changes made)

21
More ladieswear 18
More homeware shops 18
Note:
More menswear shops 15 Question |
%_5 allowed for W Spring 21
Iti-
More cafés and restaurants rer::orlse = Spring 19
More childrens' wear Spring 17
W Spring 15
More footwear shops = Spring 13

Something else

0 10 20 30 40 50 60 70
%
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Service-related Changes

ich of these changes would make you visit the city centre more often?
(n = all respondents)

None of these 60

Cheaper parking
Open late at night

More entertainment Note: W Spring 21

Question M Spring 19

More floral displays allowed for ,

multi- Spring 17

More retailer special offers response = Spring 15

Easier access M Spring 13
Something else
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