
Video Content for Social Media 



What do we mean by 
Video Content? 

Moving visual, sometimes visual and audio 
content used for marketing purposes 

Distinctly two categories, we think of this as 
campaign content and general content 

Campaign is to drive an action, a sale, 
subscription, sign up etc. 

Regular and more generalised content allows 
your audience to get to know you and the 
main aim is to offer value in some way.  
Knowledge, ideas, entertainment, but sales 
should take a backseat - this is long-game. 



Stages of producing great 
social media video content

Understanding the goal 

Planning 

Filming 

Editing 

Posting 

Interacting and measuring  



Don’t let doubt get in the way

You can do this! 



You WILL produce great 
content if you be yourself

Your marketing is already subconsciously you 

Your customers buy from you 

Knowledge and passion before confidence

You’re trying to build loyalty - anyone who doesn’t like it will 
just leave, you’re sieving to leave the best, most responsive 
viewers. 

Planning



Remember… 
No one has to see this!  

Film but don’t post 

Film with voiceover only 

Film and be on camera 

Go live



Where to start? 
What are your customers already interested in? 

What is current in your industry?

Consider starting a story which links your posts

Engagement is more important than views / try to avoid continuous giveaways, you’re not 
necessarily building genuine engagement 



Planning 

Where will you post your video?  

Will it be edited or live? 

Keep your video short and to the point  

Post regularly, think of this as a series

Bullet point, but do not script

 



You can use your smartphone
A smartphone just needs to be used cleverly to achieve some 
great results. 



Simple Set-up Tips 

Use a tripod 

Avoid noisy areas

Get close to your phone for good sound 

Leave distance between you and the background 

Avoid bright backgrounds 

Light source should be just off centre 

Film with your platform in mind 



Leave distance between you and the background 

This provides lots of benefits
Draws your viewers attention to you

Less tidying up to do! 

Your camera finds it easier to autofocus

Sound will be louder and clearer 

You will position yourself well in frame 

Avoid bright backgrounds 

Light source should be just off centre 



Film with your platform in mind 

1920 x 1080 
(Portrait)

1080 x 1080 
(Square)

1080 x 1920 
(Landscape)



4K is largely advertising language, it roughly means 
4x the resolution of 1080HD

But - do your viewers have 4K screens? Will they 
be streaming your content in 4K?

4K also consumes 4x your phone’s storage so if 
you’re filming a lot take that into account 

3840 x 2160 (4K)

1920 x 1080 (HD, Commonly known as HD) 

720 x 480 (720, Usually DVD quality)

4K



Megapixels 
This is total area of pixels the camera can capture, width x height

More isn’t necessarily best. 

Megapixels is the maximum pixel density for photographs, not video

For reference: 1920 x 1080 = 2,073,600 pixels



HDR - High Dynamic Range 
The amount of detail between absolute white and absolute black 



Frame Rate 
Measured in Frames per second (FPS) 

25FPS is a European Standard 

Higher frame rates are great for slow motion but you may need to slow 
the footage down afterwards; 

E.G. 100fps divided by 4 gives 25fps at 25% the original speed. 



Tips for a smoother edit 

Film additional shots for context and to hide cuts. Try and 
edit in ‘threes’ 

If you don’t want to be on camera but need to add a voice, 
add yourself as a voiceover

Leave gaps before and after you speak and hold your eyeline 

Keep a note of your ‘good takes’ 

Use sellotape for framing guides 

A lot of people will watch your videos with the sound off 
(around 80%). Either create a visual story or use subtitles. 



Which apps can edit a video? 

Basic apps Professional software 

Pros: 

Simple to use 
Easy to import footage and export to a platform
Lots of tutorials 

Cons: 

Usually quite limited
Difficult to add additional elements such as music or graphics 
Branded unless you pay 
Difficult to add accurate subtitles 

Pros: 

Unlimited potential 
Ability to add graphics, music, animations 
Export to different formats and sizes 

Cons: 

Steep learning curve but tutorials are available 
You need a powerful computer 
Expensive once all addons are included  



How and when do I post? 

Always upload directly to your platform of choice, not on 
YouTube and then link 

Add intriguing copy to your post, beware of clickbait though 

Add hashtags and locations to appear in stories 

Research the best times to post and then use a service like 
Later.com 

Remember to go back and engage 



Copyright and Consent 

The golden rule is: If you didn’t create it and you don’t 
have permission, don’t use it.

Be cautious of your interpretation of ‘Public Domain’ 
and ‘Informed Consent’. 

Public domain relates to created works, music, photos, 
videos etc. Look for ‘creative commons license’, it’ll 
state whether you have permission to use it 
commercially. 

Informed consent relates to whether someone has 
given permission to be in your video, either their 
image, voice or opinions. Always ask, always get it in 
writing or at least by verbal agreement in your video. 



You don’t have to learn
everything

You could hire a video editor, here’s what to look for; 

Creative and shows an interest in your project 

Easy to work with and their process isn’t a pain to use 

Willing to be led by your needs and timescales 

Takes permissions seriously and are able to give advice 



Video Content for Social Media 


